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2) 7le7tAel 28

71T ARe} 7|l T 7|eARE 2FAoR st flsiAe A
Aol 719 7S AR sfok sk, ol 71 EA o T|so VIHHIE B
o= o]Fof X},

7]%9] 7HAS dubER g AlolA dEA SR AAET] ofgh 1

olfr= AA, Al 7152 W&ol A o]A] Katr] wzolth, Wk 7]
57431 o]Hof| 7|o] FA| A e Z A o] B Frufjxjof| A AA|EThH, -
2= T 715 G551 fleiA B ol ldshA] i Aoltt, &4, 719
7H= 71s0] Agkel= AFe 7HA el oA 1A e m AR E7] dioltt,
AR, 714 W& AHAI7F Wstshr] iizolet, viek 7]«0) Wkt HAsH 7]
E71&e9 BAA 74, & 7 A HES Aotk A, FE42 Ve
8] EAsHA ¢7] ol

webA 7ls7h 4 SR AFEstol A s Akt SLujapeke] HA
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H(range of willingness to pay)e} Tafjz}7} vko 7 sl= 712 H 9] (range
of willingness to receive) Alo|of| A AAE Aol 715 Ak 7|<&o) diaiA]
71T At 24 4009H, 2t 800 e Ale FFell 7L Aol &
ofskal, 7]&tuiAks 24 3008HY, Zoh 6007HS Al&=g QJARF okl g
o, 7S H5H o2 SHHULA 4007HT} 6007 AtojoflA] EA4lsE ol
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278€th, 29E A SR A shollA 2ol d A (licensor)@t 2fo]AA]
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Technology Marketing as a Tool of Commercialization:
Definition, Strategy, and Process

Tae Kyung Sung

ADSEFaCt | oo s

Recently moving from closed innovation strategy to open
innovation strategy, technology-based enterprises have focused on the
implementation of technology marketing. In this situation, this paper
establishes the concept, strategy, and process of technology marketing.
Contrast to the concept of hi-tech marketing, we define technology
marketing in terms of technology transaction itself. We consider
technology marketing as a tool of commercialization, and show the
differences between traditional marketing and technology marketing.
We define technology marketing as the process to implement the
optimized decision-making about the required technologies, technology
purchase, and technology sale. In addition, we describe the basic
elements of organization, process, and A/S(after service) of technology
marketing. Lastly, some policy implications for companies, universities,

public research institutions, and government are presented.

Keywo FAS | e

technology marketing, commercialization, hi-tech marketing, open
innovation, technology market, technology marketing strategy and
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