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1) 25%, "4, 43R, uhdAl, 2016, 3029,

2) §102(Subject matter of copyright : In general)
(a) Copyright protection subsists, in accordance with this title, in original works of
authorship fixed in any tangible medium of expression, now known or later
developed, from which they can be perceived, reproduced, or otherwise
communicated, either directly or with the aid of a machine or device. Works of
authorship include the following categories :
(1) literary works ;
(2) musical works, including any accompanying words ;
(3) dramatic works, including any accompanying music ;
(4) pantomimes and choreographic works ;
(5) pictorial, graphic, and sculptural works ;
(6) motion pictures and other audiovisual works ; and
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(7) sound recordings.
(b) In no case does copyright protection for an original work of authorship extend to
any idea, procedure, process, system, method of operation, concept, principle, or
discovery, regardless of the form in which it is described, explained, illustrated, or
embodied in such work,

3) F29, ATl WA B, TA XA AT, A5H A|235.(2010), 101,

4) Mazer v, Stein, 347 U.S, 201 (1954).
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9) Carol Barnhart, Inc. v. Economy Cover Corp., 773 F.2d 411, 419 (2d Cir. 1985).
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13) Galiano v, Harrah's Operating Co., 416 F.3d 411, 419 (5th Cir, 2005),
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o] A& Aofg|t] U B L TRl thete] ml= A2 o] 20049
7 o]ie] AAAE 523} Varsity Brands, Inc., Varsity Spirit Corporation
4 Varsity Spirit Fashions & Supplies, Inc. 7} TAFQl, Az 2 dofsl f4
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Design 078 Design 0815
Registration No, VA 1-417-427 Registration No. VA 1-675-905

15) Varsity Brands, Inc. v. Star Athletica, LLC, No. 10-2508, 2014 WL 819422(W.D.
Tenn, Mar, 1, 2014), vacated and remanded, 799 F.3d 468 (6th Cir, 2015),
16) 719 FH& o]t
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21) Varsity Brands, Inc. v, Star Athletica, L.L.C., 790 F.3d 468(6th Cir, 2015)(McKeague,
J., dissenting).
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22) Varsity Brands, 799 F.3d at 492.

23) A “useful article” is an article having an intrinsic utilitarian function that is not merely
to portray the appearance of the article or to convey information. An article that is
normally a part of a useful article is considered a “useful article.”

24) QAIA BEol oA ARA wae FAE thol 1 HEe) AAH 4% AAE
o] FIL ' %5 ulste A5 483k Zlolekal s "t

25) =k noh 2ol A A v AAH siHUHE dxs
AL o] AbdellA A101x9] “HEEF Ol B3 Ao =g H=H R st
(Star Athletica, L.L.C. v. Varsity Brands, Inc., 137 S. Ct. 1002, 1004-5).
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s aol glojAl ol 2 FAshe Golo] FHHOR dldte] 1 M gAY F
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she ou SJr)7t g WEANA HAH oz Hol8 o ol A
S HEU Sl A AR 2ol AU A} . R
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fEs] 487 Suoleh & 4 g1, o1 8 1 kB
Fomm 4% A8 4G 7)%5-e FY5HA Zahs Acke] wystriehe
x]lolz,] “3sld, aHEd e =

CECEE PSR

rlr _E

l
o]
ol 3

(1) 22/elAl 7ksM 0| tiE Aol Ef=

D AA R =

A M Faste dUtiRi e Best vy 2 2 A 9] &
Aol FalstE e HEE Bo] Fuh A101% A38 Feke] g3 484
23} Balste el24E & = Z714 53 (sculptural features that can be
identified separately from the utilitarian aspects of the article)”2, Helo| 224
oz wEd F In F4E 54o] 1 N84 BES BelE Aoz A
& 5 gevhel B BA2A A Felbs e gelshe Aoletar o)
A18}c} 20)

o

2) 24 WA HE

o A7le) Badl WAe AR o Bl A oju & Aden
QA AT, #elol4] 7hs A olRE el gloH welstelo} she
Uelo] QA5 AFFORA of RS vk Faie 9FS % 5

26) Varsity Brands, No. 10-2508, 2014 WL 819422 at *13,
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M 8 =

A o] ARG el A o] At HAkdl a4s e, AE
2, Ao ¢ AAYEZ2] v L(the arrangement of stripes, chevrons,
zigzags, and color-blocking)"2 TAH 2P 7 EXo g EAHY, g
Ee7bsA oFg ddey] fste] 53t 22 gtr)eo] AxdE: (1)
agHH SH o] Aolyg fFuFolghe oo 71sA Fell 7o
A=A ot g (2) A S o] ME HdEYte B oY fFuE
o7 Tl gl el = Z-gof=A] o

Axpel dste] Aojeld FUEFY] A8F SHES AAE BEdhe 7)E

= b |
12l QoA ol7h HH ghrhs e 2R $AA e A 2
£40% 7 2% Uael ANe Aoled FUES 7154 SHst el

(2) SXEX 7t 20| thsh Mo|3t Ej=
DAY R "=
A1 HAE A1012 ABE T4 st 9 2319 BdstelA

= A% uhe} Lol nwH W that A A 1 AAl o 23 o
=g 1o Fh, 2gdte] (@At ¥) 54o] AgEY 2874 Zdn 54
paKe)

o g2 EAE 4 li=7Hare [the features] capable of existing independently of

the utilitarian aspects of the article)”ol] #3F Ao 22X, &2 EertsidS

27) Varsity Brands, 799 F.3d at 493-494.
28) “only if, and only to the extent that, ---, and are capable of existing independently
of, the utilitarian aspects of the article.”
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il Mele SAEA b5 ezl el s BRAEE AN 9)

Foleh= @%%—-% A <5 ohe oy

o= 282

2 FuFe B9 YRS Az 475% 3=, X_}% e st
7 Al oz 71EY e A2 txele] AuAEyw dtrka g
o 2x, 2e)m A BAol FUEIN Beldes 2ol 4 ok 4g A
Abghtt 30) gEgh H& gk nle 22 Aolst aju A 54 7he] e g 7
AL o] Z gukalsl= 293 g2 AFsla ot 22702 o] A9
A a3 5F2 AAE 9

(3) fabric designz} dress designe| T+

o2 s HYo A 5 FEE AL fabric design¥} dress design
olgh= /HS AT A o]ES TEE th3, LT ollA o] ALl FUFE
o] TA15 fAkE Ao) FolalAel Bate] AAIF Aoleh, BEH S
2 g2 Hde, AzEw o] fabric designe 5.8 8 dress designe X
BahA geths Q1L ASEA L 9 FUS EWe TRelo] fabric

29) Varsity Brands, No, 10-2508, 2014 WL 819422, at *13.

30) o] Aol Holeld FUFe] B AL A Hhol s A1 B2
ol 30} A2 8ol AsFelol sick ALYE S 1) cuting, 2) sewing 3
sublimation® 2 T2& 4 9t} A cutting®} sewingol] o8t WF2le Bl A%
(22 332} incorporation) o] WH O ZA | A& ddy} S5 =g vjdslal oS

=3k gl e] & gl uhe} $hA| HujAl k. 3k sublimationo|gs WAl Fo] =
Zhol A2l S 1Ae e, HE 3 S 9HE 2 ol 9] Y=ol 9 Ak A1
£ &3te 7138 Y37 HEE FEES S (Varsity Brands, No, 10-2508, 2014 WL
819422, at *3),
31) Varsity Brands, 799 F.3d at 494-495.
32) Knitwaves, Inc. v. Lollytogs Ltd., 71 F.3d 996, 1002 (2d Cir. 1995); Folio Impressions,
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designa} §A1k 98 A3 gleh AR elate] BsE 4 7
Z|qk, o]¢} & dress design¥t FAFSE 48 XY Qo Az o

ofate] Bod 4 glvkal gk,

24 fabric designe ¢HdE 2| &-9] 27+ AA| oA wHEH o T T o]
AAY, 712 2]E(a given dress)olA] 18] 802 RHHI = 3= &
o) (rose peta)¥ Zro] Ao JAZ fApQloletar A ejsitt 33 o]
fabric design2 Z1710] 284 o5& SR/ Fo2A F2H 75
tslels A ool 5 7150l 913 A101xe] o RS

AEF A8 SHesiy Zyste] 1Xd 5 il FHste] EAY

T Jenz Aol YFHWE ARG oste] B H F ) dE
Sol E=eithoiondian ] 35} gl TR A3 BIol Fe 54
AAE SEHAE BN ofy e, X]Uial— A Ao

1=

Laurent)©] “EE 2|9+ E(Mondrian look)"0]gH= M o= E}Eé& 7 d =
Eﬂi(cocktail dress) & &8-% AH7}F 9ok ar shch,

© 2 dress designe 2] & (fabric) 2 YA H 7R 2 HEFSH| Y3t =
SF(shape), 2B}, Aek(cut) 2 X]4(dimension)S 2]w]3It} 35 B-A (v-neck,
square neck, crew-neck), A~"(short, long, puffy), =7 E X% (a-line, pencil,
midi, maxi), BFA] Ak (pleated, plain-front, cuffed), F== FH Y (patch, welt,
eted)9h e A A, o|Be AEH Zs BeHoRY BEHOE B
2 & ok gt dfuetd TS Ao R AAE AR, HEs, B
S o2l 287 s APl Aol o] wEole), weA 1%
3t fabric design@} &2] dress designe A ZAH | oJsle] HEE 4= gt}
=

ro

al

Inc. v. Byer Cal, 937 F.2d 759, 763 (2d Cir, 1991),
33) 1 NIMMER ON COPYRIGHT §2.08[HI[1], Varsity Brands, 799 F.3d at 495.
34) Accord Folio Impressions, 837 F.2d at 763,
35) 1 NIMMER ON COPYRIGHT §2.08[HI[1], Varsity Brands, 799 F.3d at 487.
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9o} Bo HELS EF35te] 2 uf o] Abd £YZ A1 dress design

fabric design¥} FAFEE o] B7] w0l A zkeRiol ofto] K4

01 ARz1elA zﬂw °J% ?%i*u‘ HYr= A o2 38k Al101
ol B EA e 2g AATEEAL 7] wiioll Fetet o)FE vetetrls 29
Ekis XﬂlOl}. A3Ee] A g Fee 7 dA L7k B YA £
2|7Fs g0l dske] g7t Aoz s Mg o, ARl ofsto] S8l
& otz e Aol Badd SRy EeF SHdMy B
w7t 7ok Bl2a AzHEA e 7]
oAl Berksd adE
Aoz Fgred] AdEde vs A4S ﬁﬁé‘}oﬂ 217gstA Hrt.

Ty HEel tid 2ol S dAH s AYsirete, A& vt
o} o] Q1 (identification) ©]2h= &o7} WES= TR (H#ib <
SHAIRE, ‘E A (existence)' Bk 801 & e]A SRRt dhetsto] o
Zeel] ebs w2k A8k 2 Hé%% XM?] A %i 6‘H” 3=
=4 vphEshA] v} H&o] of9f g
A3 =] didebA EeHel &
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N
©
1o
E
o
ol
ol
Fll‘

36) Varsity Brands, 799 F.3d at 497.
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2 A < deAE s feuRt Az A2z Alss A ot

Aot & AEe] Ao dutEeitt, 18y ofE HArls
dress design¥} fabric design© 2 F-3lal o] 5-9f 9|33} AHH 9 4AEL
A2 o] B QloA] wiAA7]= HEE ALE agith 7t FHY
(pocke)®] -4 AApH o2 o 2gA}o] LAFS Byshy] 9sfe] agk
o Aol Awk, Fejyrt o Fo Al A &35 Folstr] Yt F-

HE= A= i, od Aol 2AFS Bdshs 28 ARt
= Y Z2714 QlojAM FAHEAY EUT A vk A ARt
1, ©]& dress design® 2 A Az o] Hothdox dE2 o

< A Bt

AU TR A2 o] ARelN 71 B2 oz Wi Al o] ofn]o] S8 a4
stojof dhh= 23 sl st glowM =, Ay dAE

FgAoE 238 45 Aste] AAH AU WA ek,
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o] Abz1e] ME AR} A% Mazer A7 0] 7} =3 Lol 4] A A E thekst
Fd7|EE0] vRIZHA R A& Fojok itk Aol FH 7= skt 1
U A2 o] ARolA ZEF s o] dHer Fobrt oloh B2 F
FEE WolSolA 3ttt 2 jidlo] MEe] I A d e WHd
ofmjol] &g Fojgfof ghh= A2 712A 0l dl97) 3lg & fle WA
olgh= S WAIsHHA, 2t o5l thate] 1 A o], Al el F-3at

W, Qgbd] ojn)g Rofaiol fris Ae AEAT )

24 A& Fxdhe AUt Bes o]n| Mazer AR E =
it vk lok, Mazer ARz o] ¥H83E Al oll= 19091 A 2R o] Alg)5o]
AL, =& 75H S A Fad vz Snto] Az e e
tdoles Asi7h FEav. 2y R de 9] 19093 A2
HEA A 48l EFT A8AQ deFol AR Aus wA &
ot AS AxsEA 0 A" o REs BARE 23 0MER)ol
82 Fz o w2 A Yrbe A o] s S AR o o8t
H5 gkl gloja] o7} B #] o ghthal FA T,

o] AFolME &F8] 7153 Sl dAE 7]ofskA] ofshe deF 5
Aol AR e Hatdeleles 4, & A&F9] ol" 540 2 &

©°

Fo) B8-S ZAANGY, o] 2 AGE o] AdAAE Aol U]
E o YAl Eo] ALk ae] Aol BAQl o)y o] Aol
oste] w5 E ¢ glrke ko] SThi0 Tt R e Mazer A}

37) Varsity Brands, 137 S. Ct. 1002, 1007.

38) §4(“That the works for which copyright may be secured under this Act shall include
the writings of an author,”).

39) “Some writers interpret this section as being coextensive with the constitutional
grant, but the House Report, while inconclusive, indicates that it was “declaratory of
existing law” only. Section 5 relating to classes of writings in 1909 read as shown in
the margin with subsequent additions not material to this decision. Significant for our
purposes was the deletion of the fine-arts clause of the 1870 Act. Verbal distinctions
between purely aesthetic articles and useful works of art ended insofar as the
statutory copyright language is concerned.”

40) Brief for Petitioner at 38.
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Aol #d =g 4FH oz Fgate] o]9} 2 FFg Wol5o]A]
gkoket 40

tolbzh Al1012 W] siA ol FAFstur = AR dAE z3h57
TUH R |87 flste] AAA HHE A=
AAHE AAH o2 AHRw AW VAR 9 ALET P go|E
o] A11012 ¢]o] A1062 2 A113ZAN = HAE
Azbe] A Ygol Bate] Fgsta ok, P gL #1106
ol gk wieks de Fof shrA] A2t A
F5 BAE 5 uis AL F4 g, A1132B0)x] Azt
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41) Varsity Brands, 137 S. Ct. 1002, 1015.

42) §106(Exclusive rights in copyrighted works) Subject to sections 107 through 118, the
owner of copyright under this title has exclusive rights to do and to authorize any of
the following :

(1) to reproduce the copyrighted work in copies or phonorecords ;

(2) to prepare derivative works based upon the copyrighted work ;

(3) to distribute copies or phonorecords of the copyrighted work to the public by sale
or other transfer ownership, or by rental, lease, or lending ;

(4) in the case of literary, musical, dramatic, and choreographic works, pantomimes,
and motion pictures and other audiovisual works, to perform the copyrighted work
publicly ; and

(5) in the case of literary, musical, dramatic, and choreographic works, pantomimes,
and pictorial, graphic, or sculptural works, including the individual images of a
motion picture or other audiovisual work, to display the copyrighted work publicly.

43) §113(Scope of exclusive rights in pictorial, graphic, and sculptural works)

(a) Subject to the provisions of subsections (b) and (c¢) of this section, the exclusive
right to reproduce a copyrighted pictorial, graphic, or sculptural work in copies under
section 106 includes the right to reproduce the work in or on any kind of article,
whether useful or otherwise.

(b) This title does not afford, to the owner of copyright in a work that portrays a
useful articles as such, any greater or lesser rights with respect to the making,
distribution, or display of the useful article so portrayed than those afforded to such
works under the law, whether title 17 or the common law or statutes of a State, in
effect on December 31, 1977, as held applicable and construed by a court in an
action brought under this title,

(¢) In the case of a work lawfully reproduced in useful articles that have been offered
for sale or other distribution to the public, copyright does not include any right to
prevent the making, distribution, or display of pictures or photographs of such
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articles in connection with advertisements or commentaries related to the distribution
or display of such articles, or in connection with new reports.
44) Varsity Brands, 137 S. Ct. 1002, 1009.
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1) 22|24 Jtsd Q40| et 248 AE

B.2] 9] 2 (self-identification) 7Fe’d7} &3] ¢ F) A (three-dimensional)
YRR} ] HH A (two-dimensional) TJAFR1 2] A g-olli= t#}Qlo] 184
E# (article) ©] % (shape)ol] whet s TRl o] FEF a2l o W o]
A ST YaRlS O EF B Wi7lE (medium)of] A-&3k= S0
eabA] 7] wiitell, Aol P apele] A2t o] B A4 dAttd
A= Lel7bs el HEE A A7 B RsHA etk AR o] E
T Sl

Ao} frAkgE AAJol|A] o] AR AN = l‘i:ﬂﬂ%*é o &g 42 33},
A8 e 27h Aol AEF ] YAl 5ol gste] ofn|7t Q=T
o] AbAe] Aol U e trkele A8 fleoll Hate] Sl WA
2 ad¥ YA}el(two-dimensional graphic designs that appear on useful
articles) 0] AWk, Z AR = A-RFo] ARlolgtal & = glonw A&
o I 3 AL A01x] wE Felvbesd A ol d3 RS Zol
A FrjEts (AzAg e oste]) B H= AR ey o2kl

= Tl A7 AT ) o]e} T2 FAe ofshd A
A dled AL "BEH o R B kst = A& o] 24 40
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ek 28 s As ko] etk (1) Al10122] Wl osthd LA
(any) 3842, 229 e 27HH SA o tiste] #2773 Er—*,% Arst
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=E qrAska M% A, (2) 9714 “YARITY] ALA A on]= AEEFS T4
BIEE Ho] glE “ARAA" = “EAT] ‘23S ou|dl= A, (3) “I3)t

45) Varsity Brands, 137 S. Ct. 1002, 1005.
46) Varsity Brands, 137 S. Ct. 1002, 1006.
47) Varsity Brands, 137 S. Ct. 1002, 1005.
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HAdES 33td, a9 e 247 2Fe] BerbsAde I A8F9
B8 SfekA Fowr Feldos 2T 5 gL, Yoyt 2 wF SN
o2r ATAR de FAFozE
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48) Varsity Brands, 137 S. Ct, 1002, 1006,
49) Paul Goldstein, Copyright : principles, law and practice, Little, Brown, 1989, p.100.
50) Ted Arnold Ltd. v. Silvercraft Co. 259 F.Supp. 733. (S.D.N.Y. 1966).
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T} o] Al g AL AR BTk FA4E Kol fUE
o YAlE S FUFNA AAT F 23k WP (plain) W4 2 o] 2]

o fruEe] Aud 2840l Bl =T Bayel gk 9 ¥

3l 3|3}, ey v 27 ZE o 2 Aol 2 Zo] Sil:% ﬁ% QAo 7 33
A W 9] EAo] A AE F Fo} o= ARFo] I A AH7] A} vzt
A2 43 715 AL 9702 &4 ol sttt 52 183 Mazer AFzlo
ME A2 BE7 4 A8Fo gapele] A AR A Fo] 2 A
F9] 752l o} JS v A A of Y AL e Ho g b, 1
zo] B E o] F= F3o e Ao r HaE 5 giols Aol
= A4S gEo|al Q)53

Aot 2o A Y] Hl=F Nimmer W57} A|1012E 34 3te] ¢
Apel A @ 47F AAE F Fol I HAEE AHE nelEts dAgsE ¢
A3 AarEn), Yoot i AL o] Ao EeE Al whA ol A
HdH EerlsAdvte s B3l B3 Eel7Fe AR 2EEo Aok
Shehs A Fstela =, old e WA Bek Aol A= 4T 4
AT A A E AAIgT F, o) Zo] AEF A AAE YAl
Qaofv T Ao AdH AAeA 223 Eertedd ddd e
Ve 7k FEE HXge), agla o]d i3k FH =AM wrhA] A

51) AAZ o] ARdA] AH YL writ of certiorariE To}E2l FH o]fol &3}, Al
10129] F2]212](separate-identification) 2 = HAJ(independent-existence) & 71l &
o vl 22s) Belshe] Asl) dige] wHIg AL A7) A% Aolehn BAT
A Bl 9l

52) Varsity Brands, 137 S. Ct. 1002, 1014.

53) Varsity Brands, 137 S. Ct. 1002, 1015.
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1012 ol tfet Bl 213 e ARSEA, Y Febsde B
97 Aefoleta SN H 3, o5 e tixele] g of

2) Ao 1e Ba ol e A

o] A 7ol gt T el BAS A% BeH-wd A Relbsros
QU5 S-§uI%e] TANH 208 ALUROE BRI A% BT Fo]
Sy u7] ol B4E olE Fo bk Arke FAAAL NFoR #5

& AT Sa0lERES FEslcl drke T
Denicola?} F4t of ol 22, 27 #4olx] 244 ZUg nefFo o
& Aletol lglAol wel PAE FEE 4 ook AL o
Selehel FaTgelA Al welsh A8 ek WA Aol 3
Zvie] Aol W& A ohisin 287 Sl s ik e
omw SguEATERA WL e ATE R

¢ o]2&& 3}A Brandir International, Inc, v, Cascade Pacific Lumber
Co. ARz150e] At A2gkrmi o] HAolA 1 Adtr]Fo = Afed He
7} de], o] AR & A2t g e He Aol vk Tl AV =
ATESD 2} o] AR i A AR S dHEA #
A, A101xe =57 I S40] o9/ d4E F deATS
SES FHD Ag Bolehe o 2
SHATE®) o]9} T2 Bl A FEH o2 F2|A Al o

E S

52
£
=
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54) Varsity Brands, 137 S. Ct. 1002, 1016,

55) ol ¢k, TAHy, ABTCAEMA ), gHgA}, 2015, 98-991,

56) 834 F, 2d 1142 (2d Cir, 1987).

57) Brief for Petitioner 34[‘(1) whether the design elements can be exercised
independently of functional influence].

58) Varsity Brands, 137 S. Ct. 1002, 1017.

59) o] Al1e] FAAIE BHALe] FH2) e|= TelshA) o] Feh(Vassity Brands, 799
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3) A17A (marketability) ©] 312 2 Q Alo]] T g A1
A7 H| 2E+= Galiano v, Harrah’s Operating Co. AFA602] &44] o]
R A A5 3 Aol A d Atr|Eolth, of7|M= o] AR
ARHAl 7HA1 = T ] FUF YAl Aol Aol vk &
A gl A8A Tsol e A AEE EFE Ve ddtee
Nimmer2] A|ZA] B 2~ E (Nimmer's marketability test) S 283}, 9 U=
oA Hg&H HalSe] 7 FUFoRAN I 753 SHE Aol
AR A Fethe e ol = Aol flvkal JAIsHIH
°] /‘]'7401]"1—1— Aedh Zarefwol vigh ags} tiEo], A2tde] Har)
FaE 35hA, a2 e 274 S o] A83 7] flol:
047‘(;8 293 9] FQ Fofoa] FuE 5 9= AAA slEAo] 93
aLglE ook fth= F4o] A7 H A0 ey A
ol dzbete], ME e ojtelli e Aztardo] Az
thal A EkA] ALl Rk ofdEt, A EF-E VIEeE AREde

v
gt A d5FH ¢ & (popular art) S TFE F3 9] &Rt =4 I
Ly

5

rr

H

d

VS She AnE oIS AFEA BEe] Bt ApERel AR
JUY 5 olrke A2 o) f, 9ok e T2 WA

F.3d at 491).

60) 416 F. 3d 411(5th Cir. 2005).
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Studying on Separability requirement of Applied art
—Analyses on Court Decision: Star Athletica, L.L.C, v, Varsity

Brands, Inc,—

Park Jaewon

Clothes serve for the purpose of communication offering certain
information such as what people those wear uniforms do. Some typical
expressions would be used over and over again that the designs would
give certain idea to beholders and create a common idea about roles or
jobs related to the uniforms. This is a kind of communication. We could
face problems whether Copyright law can protect those utilitarian
functions serving for communication process, because it is not clear that
such aspects could be entirely treated as functional element disregarding
its artistic aspects in part, However, we should consider Idea Expression
Dichotomy to respond to this question effectively.

Since the 1976 Copyright act was enacted in the U.S., although there
has been no doubt that applied art can be protected by the Copyright act,
there has remained confusion in interpreting the statutory separability
requirement for a long time. However, Federal Supreme Court’s decision
in Star Athletica, L.L.C. v. Varsity Brands, Inc. led such confusion to the
end. It is expected to affect to interpretation of Copyright law in S,
Korea, because we also has received the Copyright Act of the U.S. We
anticipate this decision to contribute enhancing legal stability in

Copyright area,
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